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EDUCATION

PhD in health communication and diabetes management, King’s College London, UK 10/2019 - 06/2024
e Fully funded project: Health communication and the diabetes narratives of key social media influencers in the UK; Delivered more
than 10 presentations at health-related and diabetes-related conferences, such as IAMCR, IDF, FEND, DCP, ICHC and so on.

Master of Arts in International Journalism, University of Leeds, UK 09/ 2016 - 09/2017
e Distinction
Bachelor of Arts in Mass Communication, Central South University, China 09/2011 - 06/2015

e Honours; Excellent Thesis Award
e Appointed as valedictorian for graduation (1/7772 students) with high media exposure; published 12 academic journal articles

MAJOR AWARDS & SCHOLARSHIPS

CENTRE-UB Early Career Research Fellowships, Economic and Social Research Council (ESRC): 2024-2025

King 's-China Scholarship Council PhD Scholarship, King’s College London & China Scholarship Council: £38,070 annually (2019-
2023).

National Scholarship, China Scholarship Council: £2,000 in total (awarded in 2012 and 2014, biennially applied, top 1%).

CSU First Prize Scholarship, Central South University: £2,000 in total (2012-2015, top 3%).

National Innovation Program Fellowship, China’s Ministry of Education: £1,200 (2013, top 0.1%).

WORK EXPERIENCE

Research Fellow, University of Birmingham, UK

11/2024 — Present

e Leading an ESRC-funded fellowship project on reducing Type 2 diabetes stigma through digital influencer interventions in
collaboration with Diabetes UK and academic partners.

e Designing and facilitating co-design workshops with individuals living with Type 2 diabetes, social media influencers, healthcare
professionals, and communication experts to develop evidence-based anti-stigma campaign materials. Managing the evaluation
of social media campaigns, assessing the effectiveness of influencer-led interventions in shaping public attitudes and reducing
diabetes-related stigma. Presenting research at fellowship conferences and delivering a webinar to diverse audiences, translating
research insights into practical applications for public health communication.

Executive Editor, Science and Technology Daily (National Media), China

12/2017 - 08/2019

e Coordinated and dealt with news-related issues with domestic and foreign correspondent stations as well as news media
associations.

Made decisions on daily news topics, content, headlines, and layout to meet the needs of our audience.

Assisted agency director with major media events analysis and delivered the annual report 2018.

Output more than 100+ news reports, one of which was awarded the 2019 Journalism Prize (Reposted by 30+ media, exceeded
one million reads).

SELECTED PUBLICATIONS (2024)- List of publications will be provided.
e (Research Monograph) Sun, Z. Influencers in Health Communication: Diabetes Dialogue and Online Narratives. Under contract with

Routledge (Forthcoming)

e Sun, X,, Sun, Z., Peng, W., Zhang, J.., Gou, B., Tian, X., Yang, Y., Wang, Expert Author Group. Expert Consensus and Call on Actions
for Weight Management in China: Advancing Healthy China Initiative Through Strategic Actions[J]. China CDC Weekly, 2024, 6(51):
1347-1353. doi: 10.46234/ccdcw?2024.268

e Sun, X., Peng, W., Zhang, J.., Gou, B., Sun, Z., Tian, X., Yang, Y., Wang, Y.(2024) China's strategy for healthy weight management,
Chin Prev Med, Doi: 10. 16506/j. 1009-6639. 2024. 10. 003

e Liu, S, Sun, M., Zhang, N, Sun, Z., Tian, X,, Li, L., & Wang, Y. (2024). Shaping global health promotion: a comprehensive analysis of
the 10 Global Conferences on Health Promotion Conferences (1986-2021). Global Health Journal (2024), doi:
10.1016/j.glohj.2024.05.002

e Peng, W, Liu,S. Y, Li, T. M., Wang, S. N., Sun, Z., Gou, B., & Wang, Y. F. (2024). Interpretation of the "World Obesity Atlas 2024"
and insights for relevant initiatives in China. Journal of Chinese Preventive Medicine (2024). pp. 388-394 doi: 10.16506/j.1009-
6639.2024.04.002

e Sun,Z, Fan, Y., Zhang, S., Du, H., Meng, X., Zhou, K., Sun, M., & Li, J. (2025). World Obesity Atlas 2025 (Chinese version). London:
World Obesity Federation. Available at: https://data.worldobesity.org/publications/?cat=23 .

e Peng, W, Liuy,S., Xue, J., Sun, Z., Gou, B., & Wang, Y. (2024). World Obesity Atlas 2024 (Chinese version). Published on World Obesity
Federation. Available at: https://www.worldobesity.org/resources/resource-library/world-obesity-atlas-2024.

Manuscripts Under Review

e  Jiang, Wang, Liu, Zou, Yi, Sun, Xu, Hu. Lifestyle profiles of Young Breast Cancer Survivors on Chinese Social Media: Machine

Learning-Based Text Mining Analysis Study. ) Med Internet Res (submitted). doi:10.2196/71453

e Du, Che, Sun, Qj, Sun, Peng, Wang. The effect of obesity on multi-morbidity among adults in Yili, Xinjiang: a retrospective cohort

study. Obesity (submitted).

e DengW, XiaW, Sun X, Xie J, Zheng X, Zhang S, Sun Z, Peng W, Tian X, Gou B, Wang Y, Zhang J. International and domestic strategies,

policies, and practices for diabetes prevention and control: implications for China. China CDC Weekly (submitted).

MAJOR RESEARCH & PROJECT EXPERIENCE
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Independent Researcher, Health communication and the diabetes narratives of key social media influencers in the UK, UK
10/2019- 04/2024

The primary aim of this study is to investigate the diabetes narratives presented by social media influencers (SMls) in the UK
because of the new dimensions they bring to health communication and the potential impact they may have on audiences’ health-
related outcomes (knowledge, attitudes and behaviours).

A mixed method has been adopted to answer 4 research questions: Social network analysis and the analytic hierarchy
process(Quant.) were adopted to identify key UK-based diabetes-related SMls (RQ1); A Twitter-based Integrated Diabetes
Narrative Exploration Framework (Qual. & Quant.) was proposed to examine the diabetes narratives disseminated by these SMls
on Twitter (RQ2); a thematic analysis (Qual.) was conducted to analyse 24 semi-structured interviews, highlighting the factors
influencing SMIs’ communication decision-making processes (RQ3); an online questionnaire (Quant.) was developed and its
results were statistically analysed to examine the potential implications of diabetes narratives on audiences’ diabetes-related
knowledge, attitudes, and behaviours (RQ4).

Granted full ethical approval and defended my PhD thesis (PhD viva date) on 4t April 2024.

Team Member, Analysis of Global Health Promotion Conferences: Shaping Health Promotion Consensus and Actions, China
02/2024-05/2024

This study aims to analyse how the 10 Global Conferences on Health Promotion (1986-2021) have influenced global health
promotion strategies and actions, providing evidence-based insights to support international health initiatives.

Employed a textual analysis method, integrating literature reviews and systematic examination of conference declarations and
reports. Utilised a comprehensive array of databases including PubMed, Web of Science, and Scopus, covering literature from the
past 35 years to ensure a robust analysis.

Identified the shift in primary actors driving health promotion from organisations like the WHO and governments to a more
inclusive approach involving NGOs and the general public. Recommended increased cooperation among countries, public and
private entities, and multisectoral collaboration across sectors such as healthcare, education, social security, and industry.

The paper was published in the Global Health Journal.

Project Leader, Analysing Celebrity Weight Loss Narratives for Obesity Intervention Strategies, UK
07/2024-

Initiated and led a project examining the impact of Chinese famous actress Jia Ling's weight loss narrative on public health
awareness and interventions from a health communication perspective.

Formulated three distinct research strands: (1) Interpreting the public health uplift from Jia Ling's weight loss success; (2)
Analysing obesity discourse propagation in the era of social media, using Jia Ling's story as a case study; (3) Developing a survey
to assess public intent and self-efficacy in weight management post-exposure to Jia Ling's weight loss story.

Currently designing a structured questionnaire integrating behaviour change theories, communication theories alongside self-
efficacy measures to evaluate the narrative's influence.

MAJOR CONFERENCES

Sun, Z. (2022). ‘Using social networking analysis in health communication research—Identify key diabetes social media influencers
in the UK’, The International Diabetes Federation (IDF) Congress 2022, 5-8 December.

Sun, Z. (2022). “Communication strategies in diabetes self-management”,18th National Conference of the Primary Care Diabetes
Society, 23-24 November

Sun, Z. (2022). ‘The role of social media influencers in diabetes management’, Diabetes Professional Care 2022. 16-17 November.
Sun, Z. (2022). ‘Using interdisciplinary approaches to identify key diabetes-related social media influencers in the UK’ Foundation
of European Nurses in Diabetes (FEND) Virtual Conference 2022, 14 October.

Sun, Z. (2020). ‘Engaging Social media influencers in diabetes management: A new forms of health communication’, 2020 National
Conference on Health Communication, Marketing, and Media. 06-08 October.

Sun, Z. (2020). ‘Health communication and diabetes narratives of key social media influencers in the UK’, The International
Association for Media and Communication Research (IAMCR) 2020 Online Conference. 12-17 July.

MSJOR ACADEMIC SERVICES

Representative for International students, King’s College London, UK
09/2022- 09/2023

Actively promoted services and activities for all international PhD students with a commitment to promoting equality, diversity
and inclusion. Hosted regular events to build an open and collaborative environment for all international students, including social
events to strengthen the PGR community; academic events to facilitate research and collaboration; well-being events to enhance
PGR’s physical and mental wellness; career and employability events to support the development of professional skills and strategic
networks.

Graduate Teaching Assistant, King’s College London, UK
09/2022- 03/2023

Delivered seminars for the BA module titled 'Stars, Celebrities, and Fandom' within the Department of Culture, Media, and Creative
Industries. Conducted assessments of diverse student coursework, ensuring alignment with the module's learning objectives and
academic standards. Supervised 4 undergraduate students, and guided the research methodology, critical analysis, and academic
writing of their thesis. Collaborated with faculty members to ensure the consistency and quality of the curriculum and teaching
materials. Participated in departmental meetings, contributing insights and feedback on curriculum development and student
performance.

SKILLS

Language: English (Fluent, IELTS 7.5); Mandarin (Native); Certificate of Accreditation in Teaching Chinese as a Second Language
Software: Statistical Product and Service Solution (SPSS); Microsoft Office; NVivo (a qualitative data analysis computer software
package); Certificate of National Computer Rank Examination (NCRE) Grade Il; Certificated psychological consultant Level 2.
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